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Note: 7. Answer any
2. Q.No. I is

I a. What is communicatio4.$rft1pss? " 
'qr:{r+ (02 Marks)* b. Explain IMC planningfu€i. i*.+" (06Marks)

c. Explain advertisr (08 Marks)

2 a. What is PR* ublicity? *;. (o2 Marks)
b. Explain ffiffiMarketing Communication. (06 Marks)

\utl questions fror4,Qfu.l tu 7.

,ty. *'u*;'

fc. Explai fiesting and Post-testingfudvertising effectivrg&#ss. (08 Marks)
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a. What is Dtr90tl@rketing'/ (02 Marks)
b. Explain brffir.flbout the supportmdllia. (06 Marks)

""j ry

3 a. What is Advertising Ageucg? 's dW ""e (02 Marks)
b. Explain on online Goveraafu and ICANN Gnd-rmeltorporation fi{.dbigned Names andNumbers). 6ffi **# ''.'

c. Explain types of ad uguffir. ffi * * * 
(0E Marks)
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4 a. What is Mediffiffipliration? ffi* ;{s (02 Marks)
b. Briefly explaip #teria for selecting*'%#Agencies. .''. * (06 Marks)
c. Explain s6ryi6es offered by vari d agencies. *: I* (08 Marks)

*#$eds & $ed\ .';q *:, **"
5 a. Wh4t is Print Media? y t"u (02 Marks)

b..^Qescribe the types o{pop$rative advertipm-; (06 Marks)
c. .'Discuss in detail about developing media plhri. (08 Marks)

oq d ',"ua&"6 a. WhatisDirsetffinrketing? d.k}b (02Marks)

c. Explain in defail on Broadcsst Media Evaluation. (08 Marks)

", -

7 a. What is co-operative a{vefiising? (o2 Marks)
b. Discuss in detail Direct Marketing strategies. (06 Marks)
c. Discuss in detailtbe{actors influencing Intemational Advertising. (08 Marks)
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BYJU - The learning app is popular brand
Bengaluru based educational technology (ed

Yor think and leam private Ltd., a

online tutoring company that has

students from classes 4 to lffiffffiary to higher secoqffi*Besides company trains
students for competitive exarq,i*X6ffis in India such as IIT-JffiPNEET, CAT, IAS as well as

for international examinationb dr&h as GRE and GMAT. d

ffi*ffi*
d'*s .ew' $#

&ne W
t "sr,.i

recently received large-scale attention frog{p$nts across India andsathacted investors
from across the globe. It was founded in a${!ty Bf u Raveendran at$ffiluru, Kamataka,
India. Bt'u's way the first investment in \ffi hom the ChanZuckerb&r$$iiitiative.
Their Flagship product is a smart pffi6e hlp named BYJU's. Thg.lebming App that was
made available since August 20lfuTb# App serves educatio{*!*content mainly to school

BYJU's operates rough$qpff fi Freemium busines$*kdel where a paid subscription is
required for most ofth-qJox&8n,. ffi;*
BYJU launched its Latest'kd compaign across TV affildigital mediums with Bollywood actor
Shah Ruk*r Khan. dry4f ,, s

&* *j" **fu
Ouestions;..r"*.Y *,i

a. With th$fucffising word of mouth aq$ Solvth of the BYJU's, what can be the IMC strategy
BYJI#Sc&dopt, explain in aet*i@- -*% (08 Marks)

b. Explffi detail the pros and cWeach IML mediffffihave selected in IMC strategy.

. * 'ejffiP ""' (08 Marks)

With th*ffic'i$%ing word of mouth arqd $owth of the BYJU's, what can be the IMC strategy
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